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Project Proposal

My goal was to rebrand the American Museum 
of Natural History’s existing online dinosaur and 
exhibit information. The museum’s current online 
presence is dated and lackluster, and fails to convey 
interest in its unique and remarkable world-famous 
collection of fossils. With this in mind, I created a 
new identity for this portion of the museum, 
named Dino Zone.
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The American Museum
of Natural History

The American Museum of Natural History in New York City, 
NY (henceforth abbreviated to AMNH) is one of the largest 
and most iconic museums in the world. Established in 1869, 
this museum complex spans 28 interconnected buildings 
and has one of the largest collections of natural history 
specimens of any museum. The museum is visited by 
approximately 5 million people annually.

The mission statement of the AMNH is "To discover, interpret, 
and disseminate—through scientific research and education—
knowledge about human cultures, the natural world, and 
the universe."
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Dinosaurs: Gateway to Science

From a personal standpoint, I believe the importance of getting 
children interested in science cannot be understated. Scientific 
discovery and interest is something that should be nurtured in 
adults, as well.

Dinosaurs, in particular, capture the imagination and interest 
of people worldwide. For many, including myself, they are a vital 
launching point for a life-long interest in biological science.

The goal of this rebranding was to tap into that interest and 
excitement, as well as advertise the AMNH as being a desirable 
destination to visit. The AMNH has one of the largest fossil 
collections in the world, including several mounted skeletons 
of famous dinosaurs. This fact can be advertised to bring 
visitors and revenue to the museum.
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Target Audience

The target audience for this re-branding is older children 
and younger teenagers, between the ages of 10 and 16. 
Dinosaurs have the ability to capture the imagination of 
both boys and girls. I personally believe that science 
should be inclusive, and shouldn’t be tailored to one or 
the other gender. As such, it was a goal of my branding 
that it should be inclusive.
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Theme Ideas

I looked at many existing representations of dinosaurs in 
other museum exhibits and popular media, including 
video games and children’s books. My intention was to 
cultivate a design aesthetic that was both elegant 
and educational.
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Logo Concepts

I experimented with a variety of designs for the logo. 
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Logo Concepts
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Final Logo

After attempting a variety of color palettes, I settled on 
sunset-like colors for the logo, and a white stroke around. 
The thick typeface was ideal for including pictures in the 
negative space. I used a color palette that was evocative 
of natural elements. 
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Business Card

For the business card, I wanted to suggest the 
impression of fossil bones that were being 
dug out of the rock.
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Letterhead
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Usage Guidelines
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Brochure

My intentions were to make the museum look like 
an attractive place to visit, while also advertising 
what its online presence had to offer. 

Exterior 
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Interior 

Brochure
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Print Ads
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Website Brief

Upon beginning construction of the Dino Zone website,
I first wrote up a project brief reminding myself of my 
goals and intentions. I also brainstormed appropriate 
areas of the site, such as interactive games and trivia.
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Website Wireframe & Mockup

My goals for the website were to present supplemental 
information for the museum’s dinosaur exhibits, while also 
providing information relevant to visiting the museum in 
person. I wanted it to make use of colorful illustrations to 
stimulate both imagination and scientific curiosity.
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Dino Zone Website

I intentionally chose four dinosaur species which have 
fully mounted skeletons on display at the AMNH. I then 
researched scientific information for each creature, and 
included a photograph of their fossils on display at the 
museum. In doing so, I linked the website to the AMNH.

I opted to hand-code all elements of this website, including 
html, CSS, and JavaScript. I did this to allow myself precise 
control over the positioning of the elements, such as the 
text boxes on top of the pictures.
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Dino Zone Website
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Dino Zone is hosted at http://seso.pyoko.org/dinozone.



Track Project

For my track project, I created two web advertisements 
for Dino Zone in Adobe Animate CC.
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About Me
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My name is Andrea Koupal. I am a digital artist, animator, 
designer, and developer who creates multimedia experiences 
for e-learning and games. I have worked professionally 
with such companies as Apex Learning and McGraw-Hill.
I have a strong passion for coming up with creative 
design solutions. 

Please feel welcome to browse my work at 
http://seso.pyoko.org, or get in touch with me over 
Linkedin: https://linkedin.com/in/andrea-koupal. 
I would love to hear from you.






